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EDITOR’S NOTE ¢

Fleeto isn't your typical fleet management system. It's a
smart, forward-thinking solution crafted to boost

efficiency, safety, and overall profitability.

As a division of Royex Technologies, Fleeto benefits
from a decade of industry expertise, and it proudly
collaborates with Tom Tom, a premier mapping
solution provider, and Teltonika, a top GPS loT device

manufacturer.

In this edition, our featured article highlights the power
of Fleeto in Enhancing Safety and Profitability for Your

Fleet.

In the ecommerce section, we present the top use
cases of ChatGPT in ecommerce, a guide on how to
maintain your ecommerce website, and how Al can
impact ecommerce in 2024.

In the mobile section, we share seven profitable mobile
apps to develop in 2024, role of business intelligence in
mobile app development, and importance of mobile

first design.

| wish all our readers success and hope you benefit
from the information presented in the magazine and

stay with us in the future.

Kejil oy

(CEO, Royex Technologies)

ABOUT THE EDITOR

:L‘

Rajib Roy is a software developer,
entrepreneur, and author of two
Books. He obtained a Bachelor’s in
Electrical and Electronic Engineering
from  Chittagong University of
Engineering and Technology and a
Master’'s in Computer Engineering
from Heriot Watt University. Today,
Raijib lives in Dubai, with his wife and
his two sons. In his day job, Rajib runs

his own Mobile apps and
Ecommerce  site Development
company named Royex

Technologies, with branches in
Dubai, Qatar, India, and Bangladesh.
He has been instrumental in the
start-up of several businesses and
been responsible for building several
projects.
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FLEETO -

THE POWER OF FLEETO IN ENHANCING SAFETY AND

The success of any fleet operation hinges on the ability to strike a harmonious balance

between safety and profitability.

For years, businesses have grappled with the challenge of optimizing their fleets for efficiency

without compromising on safety standards.

Fleeto steps into this arena as a catalyst for change, reshaping traditional paradigms and

presenting a holistic solution that addresses both the imperative of safety and the pursuit of

profitability.

Fleeto's Real-Time Insights: A Sentinel for

Fleet Safety

At the core of Fleeto's safety enhancement lies its
real-time insights. Leveraging advanced GPS

technology and data analytics, Fleeto transforms

your fleet into a monitored ecosystem.

The success of any
fleet operation
hinges on the ability

to strike a
harmonious bhalance
hetween safety and
profitability -
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Each vehicle becomes a node in a network constantly providing data on its location,
speed, and operational status. This real-time visibility is not just about tracking; it's about

proactive safety management.

Driver Management for Enhanced Safety Protocols

Fleeto's driver management features take safety to the next level. By monitoring driver
behavior in real time, businesses can identify risky patterns, implement preventive

measures, and enhance overall safety protocols.

From monitoring speed limits to ensuring adherence to safety regulations, Fleeto

empowers businesses to cultivate a safety-first culture within their fleets.

Maximizing Profit per Mile: The Car Rental Advantage

For car rental businesses, every mile matters. Fleeto's optimization capabilities extend

beyond safety to maximize profit per rental.

Through intelligent route planning and utilization analytics, Fleeto ensures that each

vehicle is deployed strategically, contributing not only to safety but also to the bottom line.

Logistics Efficiency Redefined: A Symphony of Operational Savings

In the logistics realm, operational efficiency is synonymous with profitability. Fleeto's route
optimization tools revolutionize logistics by analyzing real-time traffic data, delivery

schedules, and historical patterns.

The result is a symphony of efficiency, reducing delivery costs, enhancing customer

satisfaction, and ultimately contributing to increased profitability.
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Each vehicle becomes a node in a network constantly providing data on its location,
speed, and operational status. This real-time visibility is not just about tracking; it's about

proactive safety management.

Driver Management for Enhanced Safety Protocols

Fleeto's driver management features take safety to the next level. By monitoring driver
behavior in real time, businesses can identify risky patterns, implement preventive

measures, and enhance overall safety protocols.

From monitoring speed limits to ensuring adherence to safety regulations, Fleeto

empowers businesses to cultivate a safety-first culture within their fleets.

Maximizing Profit per Mile: The Car Rental Advantage

For car rental businesses, every mile matters. Fleeto's optimization capabilities extend

beyond safety to maximize profit per rental.

Through intelligent route planning and utilization analytics, Fleeto ensures that each

vehicle is deployed strategically, contributing not only to safety but also to the bottom line.

Logistics Efficiency Redefined: A Symphony of Operational Savings

In the logistics realm, operational efficiency is synonymous with profitability. Fleeto's route
optimization tools revolutionize logistics by analyzing real-time traffic data, delivery

schedules, and historical patterns.

The result is a symphony of efficiency, reducing delivery costs, enhancing customer

satisfaction, and ultimately contributing to increased profitability.

Fleeto's Fleet Intelligence Solution emerges as a dynamic force that transcends the
conventional boundaries of fleet management. By seamlessly integrating safety
measures with profit-maximizing tools, Fleeto becomes the linchpin for businesses

seeking a comprehensive solution
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Ecommerce platforms, features, tips, and reviews
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Businesses are constantly seeking innovative solutions to enhance
customer engagement, streamline operations, and stay ahead of the

competition.

One such revolutionary tool that has emerged as a game-changer in the
e-commerce realm is ChatGPT. Developed by OpenAl, ChatGPT harnesses
the power of artificial intelligence to provide a versatile conversational
interface that can be seamlessly integrated into various aspects of the

e-commerce ecosystem.

In the first article, we will highlight the top six use cases of ChatGPT in

ecommerce.

In the second article, we present a guide on how you can maintain your
ecommerce website. This comprehensive guide aims to be your compass
in the digital landscape, providing invaluable insights into the multifaceted
facets of maintaining your e-commerce website. From routine
performance monitoring and security measures to content updates, SEO
strategies, and the integration of emerging technologies, we'll navigate
through the intricacies of ensuring that your online platform not only

survives but thrives.

In the final article, we explain the impact fo Al on ecommerce in 2024.

|

8
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TOP 6 USE CASES OF CHATGPT IN
ECOMMERCE

ChatGPT harnesses the power of artificial
intelligence to provide a versatile
conversational interface that can be
seamlessly integrated into various aspects
of the e-commerce ecosystem.

21

HOW Al WILL IMPACT ECOMMERGCE
IN 2024

This article delves into the profound ways
Al is set to shape the future of
e-commerce, unraveling the intricacies
and potentials that lie ahead.

15
10 STEP GUIDE ON HOW TO
MAINTAIN AN ECOMMERCE WEBSITE

This comprehensive guide aims to be your
compass in the digital landscape,
providing invaluable insights into the
multifaceted facets of maintaining your
e-commerce website
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TOP 6 USE CASES OF CHATGPT IN ECOMMERCE

TOP 6

Use Cases of ChatGPT
In EcCommerce

@OpenAI

&_
royex

Technologies

Ecommerce is a rapidly growing industry, with more and more businesses turning to online

platforms to sell their products and services.

As such, customer competition is fierce, and businesses must constantly find new and

innovative ways to stand out from the crowd.

One tool that is increasingly being used by ecommerce businesses is ChatGPT, a language

generation model developed by OpenAl.

ChatGPT, the powerful language model created by
OpenAl, has the potential to revolutionize the way

ecommerce businesses approach content marketing.

By leveraging the capabilities of this Al tool,
ecommerce companies can streamline their
research and content creation processes, ultimately
allowing them to better engage with their customers

and drive sales.

ChatGPT, the powerful
language model created
by OpenAl, has the
potential to

revolutionize the way
ecommerce businesses
approach content
marketing
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As eCommerce grows, businesses search for ways to stand out in a crowded market. One
solution that has gained popularity is using chatbots, and ChatGPT, developed by OpenAl,

is an advanced option for eCommerce companies.

With the ability to engage in conversation and respond accurately and intelligently,

ChatGPT offers a level of customer service that sets it apart from traditional chatbots.

One of the key benefits of ChatGPT is its ability to admit mistakes, challenge incorrect
information, and reject inappropriate requests. This ensures that the customer experience

is both efficient and effective.

Additionally, during the research preview, the usage of ChatGPT is free, making it a

cost-effective solution for businesses.

As eCommerce retail sales are projected to reach $8.1 trillion by 2026, investing in the
latest technology like ChatGPT can give your eCommerce business a competitive edge.

It's a powerful way to future-proof your business and improve customer satisfaction.

Here are the top 6 use cases of ChatGPT in ecommerce.

Use Cases of ChatGPT In Ecommerce

One of the most powerful applications of ChatGPT in ecommerce is its ability to quickly

and easily conduct research.

For example, an ecommerce company selling outdoor gear can use ChatGPT to gather
information about the latest camping equipment, hiking trends, and other relevant topics
in a matter of minutes. This can save hours that would otherwise be spent manually

searching for information.

Another benefit of using ChatGPT in ecommerce is its ability to generate great starting

points for content.

Because the software can understand how to write complete sentences and paragraphs,
it can quickly pump out a great framework for articles, blog posts, and product
descriptions. This can be a great starting point for your team to work inside, saving time

and effort.
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ChatGPT can also be a great source of new ideas for ecommerce businesses. For
example, you could ask it to generate ten ideas for blog posts about a specific product or
topic, and it will spit out a list of potential ideas in no time. This can help to generate new

content ideas and keep your website fresh and engaging.

Additionally, ChatGPT can assist in creating product descriptions; it can help to write

product descriptions that are more informative, engaging, and persuasive.

Providing detailed information about the product and its benefits, it can help to boost

sdles and customer satisfaction.

While ChatGPT is a powerful tool, it's important to remember that there are still some

limitations to what it can do.

For example, it can't provide sources; it cannot fact-check itself, doesn’t have opinions,
and is trackable by search engines. However, with the right approach and a little creativity,

ecommerce businesses can still make the most of this innovative technology.

Automating product descriptions

ChatGPT can be used to write eCommerce product descriptions by training the model on
a dataset of product descriptions and fine-tuning it to your specific eCommerce industry

and brand voice.

Once trained, ChatGPT can generate unique and engaging product descriptions for new

products, saving time and effort for eCommerce businesses.

ChatGPT can also be used to optimize existing product descriptions by suggesting
improvements and identifying any inaccuracies. This can help to increase the visibility

and conversion rates of products on eCommerce websites.

With its natural language processing capabilities, ChatGPT can also assist in creating

product titles and bullet points that are optimized for search engines.

Furthermore, ChatGPT's ability to understand the context of the product and its features

can be used to create personalized product recommendations for customers.
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With its natural language processing capabilities, ChatGPT can also assist in creating

product titles and bullet points that are optimized for search engines.

Furthermore, ChatGPT's ability to understand the context of the product and its features

can be used to create personalized product recommendations for customers.

Product recommendations

Using ChatGPT to recommend products in eCommerce can be done by training the
model on a dataset of products and their attributes, such as product category, price, and
customer reviews. ChatGPT can then use this information to understand the context of a

customer's request and recommend relevant products.

For example, if a customer asks for a "budget-friendly laptop,” ChatGPT can search its
dataset for laptops that fit that criterion and recommend options to the customer.
ChatGPT can also consider a customer's previous purchase history and browsing behavior

to make more personalized recommendations.

This type of application of ChatGPT can help eCommerce businesses increase sales and

customer satisfaction by providing a more convenient and efficient shopping experience.

Customer service

ChatGPT can be used to enhance ecommerce customer service by providing accurate
and intelligent responses to customer inquiries. Its conversational flow allows it to

understand the customer's needs and provide relevant information.

For example, it can assist with product recommendations, help with order tracking, and
provide troubleshooting assistance. Additionally, its ability to admit mistakes, challenge
incorrect premises and reject inappropriate requests ensures that customers receive the

best possible service.

This can lead to increased customer satisfaction and loyalty, ultimately driving more sales
and revenue for the business. Using ChatGPT for customer service can also help reduce
the workload on human customer service representatives, allowing them to focus on more

complex issues.

12 yOnline Magazine - Mobile Apps & E-Commerce : Issue 34, January 2024 I'OYeX


https://www.royex.ae/

E-COMMERCE

Personalized emails to customers

Using ChatGPT for personalized customer emails can be a powerful way to increase
engagement and sales. The ability of ChatGPT to understand and respond to customer
interactions in a conversational flow can be used to generate personalized emails that are

tailored to the individual customer's needs and preferences.

For example, ChatGPT can analyze a customer's previous purchase history and browsing
behavior to recommend products that they may be interested in. It can also use natural
language processing to understand customer inquiries and provide accurate and helpful

responses. This can help to increase customer satisfaction and loyalty.

In addition, ChatGPT can be used to write personalized email subject lines and content
that will grab the customer's attention and increase the chances of the email being

opened and read.

While there are some limitations to using ChatGPT for personalized emails, such as a need
for more knowledge about current events and an inability to express opinions, it can still

be a valuable tool for businesses looking to improve their email marketing efforts.

Social media marketing

Social media marketing for ecommerce using ChatGPT can involve several strategies,
such as:

Creating engaging content: Use ChatGPT to generate compelling product descriptions,
social media posts, and influencer outreach messages to attract potential customers to
your ecommerce store.

Personalized communication: Use ChatGPT to generate personalized customer messages
based on their browsing and purchase history.

Customer service: Use ChatGPT to train a chatbot that can handle customer inquiries and
provide real-time assistance.

Product recommendations: Use ChatGPT to generate personalized product
recommendations for customers based on their browsing and purchase history.

Influencer Outreach: Use ChatGPT to generate personalized messages for influencers that
are more likely to convert into collaborations.
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Quality Control

Quality control using ChatGPT in ecommerce can involve several strategies, such as:

Grammar and spelling check: ChatGPT can be used to check product descriptions,
customer reviews, and other written content for grammatical errors and spelling mistakes.
This can help ensure that the content on an ecommerce website is accurate and
professional.

Fact-checking: ChatGPT can be used to check the accuracy of information provided in
product descriptions and customer reviews. This can help ensure that customers receive

accurate and reliable information about products.

Flagging inappropriate content: ChatGPT can be used to flag inappropriate content in
customer reviews, such as offensive language or false claims. This can help ensure that

customers have a positive experience on the ecommerce website.=

Sentiment Analysis: ChatGPT can be used to analyze customer reviews and feedback to

identify patterns of sentiment and to detect any negative sentiment.

Image and Video Quality Control: ChatGPT can be used to check the quality of images

and videos that are used in product pages and ads.

Real-time Customer Feedback Analysis: By analyzing customer reviews and feedback,
ChatGPT can provide insights into product quality issues, enabling businesses to identify

patterns and take proactive measures to address any recurring concerns.

Predictive Quality Control: ChatGPT can assist in predictive quality control by analyzing
historical data to anticipate potential quality issues. This allows businesses to implement

preventive measures and avoid defects before they occur.

Chatbot for Customer Queries: In the event of quality-related customer inquiries, ChatGPT
can provide consistent and accurate responses. It can address questions about product
materials, manufacturing processes, quality certifications, and more, ensuring customers

have the information they need.process.
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10 STEP GUIDE ON HOW TO MAINTAIN AN ECOMMERCE
WEBSITE

10 Step Guide

on How to Maintain an
Ecommerce Website

Making sales is the sole purpose of starting an ecommerce business. And all your sales funnels
eventually propel prospective customers to your website. Hence, you can’t succeed in the

ecommerce business without having your website up and running smoothly.

That's where ecommerce website maintenance enters the picture. What's more dejecting for

visitors if they come all the way to your website only to discover that it isn't operating properly?

On top of that, you have to invest a good amount of money to acquire customers. So,

maintaining an ecommerce website has no alternative to help you make sufficient profits.

Why Does Ecommerce  Website

Maintenance Matter? All your hard work in
making an ecommerce

A malfunctioning website can seriously affect the site and earning a

conversion rate. All your hard work in making an reputation will go in vain

ecommerce site and earning a reputation will go in if your website isn’t

vain if your website isn’t maintained routinely. maintained routinely
7
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You're less likely to face probable glitches if you use a

quality enterprise ecommerce platform.

However, ecommerce website maintenance matters a

lot for the following reasons.

You can:
e Reduce the cart abandonment rate to a
great extent

e Provide enhanced user experiences for the

visitors
e Keep the site compatible with new updates
e Provide up-to-date content for the readers
e  Gain customers trust in terms of security
e Improve overall SEO rankings

e Increase traffic to your ecommerce site.

How to Maintain an Ecommerce Website

Websites with slow load speed cause a $2.6 billion loss
in revenue each year. 89% of customers tend to buy
from a competitor after they experience poor issues

with a website.

Compiling these two stats, it becomes obvious that
poorly maintained websites harm ecommerce

businesses to a great extent.

Don't worryl Here, we have enlisted the best

ecommerce maintenance practices to enlighten you.
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Review Your Website Information

Start your inspection with the domain name. Your domain name carries the identity of your
eCommerce business. Ensure that you're paying the domain and hosting fees timely so

that it doesn’t get taken away from you.

Carefully take note of your hosting credentials, admin information, FTP access information,
third-party extension details, social media profile details, all company email nhames and

passwords, and CRM account information.

You never know when you'll need these credentials to facilitate a smooth journey of your

business.

Ensure Optimal Security

Security is the main concern when it comes to website maintenance. It's important to

ensure high-level security to safeguard your website from hackers.

Every day many company websites get compromised because of a poor security system.
Ecommerce sites are more sensitive since they save customers’ personal details and

payment information for future use.

Examine both your website and server to find out security pitfalls and potential threats. Pay
close attention to SQL injection, malware attacks, XSS, and SSL to ensure website security.

Optimize your website in a way so that customers can trust you while making transactions.

Check the Ul & UX Design

You will hardly find a website that doesn’t have a design issue. Developers and designers

work relentlessly every day to solve new and unique issues.

Encourage your employees to convey the message to the developer team whenever they

find a design issue.

This is a continuous process. Keep the Ul and UX design tidy so that customers have a

great user experience while shopping from your online store.
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Update Product Information

Suppose you used to sell a product that has been recently discontinued by the supplier or

manufacturer.

Is it appropriate to keep it on the website anymore? Besides, product prices and

specifications may also change slightly for many reasons.

Keep them updated in real-time so that your customers don’t end up ordering something

you don’'t have or can’t deliver as promised.

Keep all product information updated including product descriptions, specifications, and
prices. And don't forget to identify obsolete content and refine them in keeping with new

trends.

Investigate SEO Health

It's very important to audit the SEO scores of your website once in a while. Without a
properly SEO-optimized ecommerce website, you will lose a significant number of visitors

and your site rankings will surely have a downturn.

Check the entire website for broken links. SEO practices involve a great number of

outbound and inbound links. Make sure all links look natural and relevant to their context.

Fix or delete any broken links and get rid of all 404 errors. Moreover, audit all your meta
titles and descriptions. Keep them confined within the acceptable pixel length is preferred

by search engines.

Create a Website Backup

You can’t afford to lose valuable customer data and programming data that have been
collected and implemented throughout a long period of time. How would you feel if your PC

hard disk got crashed?
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Losing a website’s data gives us the same feeling. Store all your data in a separate place
where data loss is less likely to happen. Create a website backup almost every day so that

you never lose any fragment of your work.

Review Browser Compatibility

Most people use Microsoft Internet Explorer, Google Chrome, and Mozilla Firefox as their
go-to browsers. But there are still a few other browsers that have a great number of users.
You need to ensure that your website is equally responsive to all browsers regardless of the

device and operating system. A responsive website increases conversions significantly.

Optimize the Shopping Cart

Numerous customers add products to their carts but leave the site without completing the
checkout process. This is called cart abandonment. Website errors, poor navigation, bad
shipping policies, weak payment gateway, etc. are some of the major reasons behind cart

abandonment.

Some of them leave their cart because they need to input a lot of personal information.
Some carts don’t remember your added product once you go back or move forward to
another page. All these glitches contribute to increasing cart abandonment rates. You
should maintain the shopping cart and checkout process properly to reduce cart

abandonment and increase conversions.

Check for Other Issues

When visitors input data through a form or any other way, make sure that you're receiving
them at the backend as desired. Check your contact details on whether or not they're
directing visitors to the right place. Measure the success of your website using analytics
and get credible information about user behavior- how visitors react to different

components of the website.
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You can conduct A/B testing on different versions of the website to determine which
version performs the best in terms of conversions. Scrutinize and remove spam comments,
links, and reviews. Keep your website as clean and clutter-free as possible. If your website
loads slowly, immediately employ a team to find out underlying issues and have them
fixed ASAP.

Use Google Tag Manager

To run your website smoothly you need to use third-party codes. Google Analytics, Hotjar,
LiveChat, Adwords, etc. tool effectuate a few code snippets. You can use Google Tag

Manager to manage these codes more easily and efficiently.

This tool enables users to have great control over each script, remove unnecessary tools,
track events without harming HTML code, set up more advanced analytics, and more.
Simply put, Google Tag Manager makes ecommerce website maintenance more

convenient and efficient.

Regular ecommerce website maintenance will help you enhance the user experience,
secure your website data, improve its SEO health, and generate more sales in the long run.

Get rid of the glitches all by yourself before they get exposed to the visitors.

Royex Technologies, a leading E-commerce Development Company in Dubai, have
certified developers who can bring reality to any of your ideas. We have experience in
developing over 300 projects for our clients in the GCC which includes several
E-commerce websites, service applications, etc, so we have the expertise perfect for your
e-commerce requirements. If you need an eCommerce website with SEO optimizations,
feel free to call us at +971566027916 or mail us at info@royex.net and we can send you a

proposal based on your idea.
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How Al Will Impact
Ecommercein

2024

Techpologies

Artificial intelligence (Al) emerges as a revolutionary force poised to redefine the way

businesses operate and consumers engage in the digital marketplace.

As we embark on the journey into 2024, the intersection of Al and e-commerce promises a
myriad of transformative impacts, from enhanced customer experiences to streamlined

operations and unprecedented levels of personalization.

This article delves into the profound ways Al is set to shape the future of e-commerce,

unraveling the intricacies and potentials that lie ahead.

Artificial intelligence, with its ability to simulate

Artificial intelligence, with
its ability to simulate
human-like intelligence

human-like intelligence and decision-making, has

found fertile ground for growth and application in the

e-commerce sector. and decision-making, has
found fertile ground for
In the nascent stages, Al applications in e-commerce growth and application in

the e-commerce sector

were primarily focused on recommendation engines,

chatbots, and predictive analytics.
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The genesis of this synergy can be traced back to the increasing volume of data
generated by online activities, coupled with the computational power needed to analyze

and derive meaningful insights from this vast ocean of information.

However, as we stand on the precipice of 2024, the scope and impact of Al in
e-commerce are poised to reach unprecedented heights. Here are the way Al will

immensely impact Ecommerce in 2024.

Hyper-Personalized Shopping Experiences

Al algorithms, fueled by machine learning and data analytics, are becoming adept at

understanding and predicting individual consumer preferences.

In 2024, e-commerce platforms are set to deliver hyper-personalized shopping
experiences, where product recommendations, content, and promotional offers are finely

tuned to align with the unique tastes and behaviors of each user.

This level of personalization not only enhances user satisfaction but also contributes to
increased conversion rates and customer loyalty. The future of hyper-personalization
transcends product recommendations; it's about understanding the context in which

users engage with the platform.

Al algorithms in 2024 will factor in contextual elements such as the user's location, the

time of day, and even the device being used.

For instance, a user browsing the platform on a weekend morning might receive
recommendations for leisurewear or brunch-related items, while the same user in the

evening might be presented with options for dinnerware or entertainment products.

While past purchases remain a crucial aspect of personalization, the Al algorithms of 2024

venture beyond transactional history.

These algorithms delve into a user's entire digital footprint, encompassing likes, shares,

and even the duration spent engaging with specific products.
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By understanding the nuances of user preferences beyond direct purchases, Al can
predict preferences for new or complementary products. This foresight not only broadens
the scope of recommendations but also introduces users to items they might not have

considered, creating a sense of delightful serendipity in the shopping journey.

The intersection of dynamic pricing and hyper-personalization is poised to redefine how

e-commerce platforms approach pricing strategies.

In 2024, Al algorithms not only analyze market trends and competitor pricing but also

consider an individual user's response to discounts and promotions.

If a user consistently engages with discounted items or shows a propensity to make
purchases during promotional periods, the algorithm adapts pricing dynamically for that
specific user. This level of granular pricing optimization ensures that discounts are not only

strategic but also resonate with the individual user's behavior and preferences.

Visual Search and Image Recognition

The integration of Al-powered visual search and image recognition technologies is set to

revolutionize how consumers discover and explore products online.

Imagine a scenario where users can snap a picture of an item they desire, and Al

algorithms instantly scour the digital marketplace to find identical or similar products.

This not only simplifies the search process but also opens new avenues for impulse

purchases and serendipitous discoveries.

Visual search transcends the limitations of traditional text-based queries, allowing users

to initiate searches using images as queries.

In 2024, this technology goes beyond the rudimentary identification of objects; Al
algorithms comprehend the context, style, and even subtle nuances within images. Users
can snap a picture of a fashion item, piece of furniture, or any object of interest, and the Al,
powered by advanced image recognition, can precisely identify the item and provide a
curated set of visually similar products. This shift from keyword-centric searches to visual

queries marks a paradigm shift in how users interact with e-commerce platforms.
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The evolution of image recognition extends beyond mere identification; it now includes
understanding users' style preferences and aesthetic inclinations. In 2024, Al algorithms
delve into the intricate details of images, discerning patterns, color palettes, and design

elements.

For instance, if a user uploads an image of a modern and minimalist living room, the
algorithm not only identifies the furniture but also considers the overall aesthetic.
Subsequent recommendations align with the user's style, ensuring a more cohesive and

satisfying shopping experience that resonates with individual tastes.

Visual search, powered by advanced image recognition, opens the door to augmented
discovery. Users exploring a particular product can leverage visual similarity to discover a

broader range of options that align with their preferences.

For instance, if a user admires a specific pair of shoes, visual search can present

alternatives that share similar design elements, color schemes, or even brand aesthetics.

This augmented discovery mechanism transforms the shopping journey into a visually
rich exploration, introducing users to products they might not have encountered through
traditional search methods.

Conversational Commerce and Al-Powered Chatbots

The rise of conversational commerce, facilitated by Al-powered chatbots and virtual

assistants, is set to redefine customer interactions in 2024.

These chatbots, armed with natural language processing capabilities, engage users in
meaningful conversations, offering assistance, answering queries, and even facilitating
transactions. The result is a seamless and responsive customer service experience that

transcends the limitations of traditional commmunication channels.

The evolution of Al-powered chatbots in 2024 transcends the conventional boundaries of
transactional interactions. These chatbots are not mere conduits for processing orders or
answering FAQs; they are conversational agents that engage users in meaningful and
context-aware conversations.

24 yOnline Magazine - Mobile Apps & E-Commerce : Issue 34, January 2024 rOYeX


https://www.royex.ae/

E-COMMERCE

Whether a user is seeking product recommendations, inquiring about order status, or
expressing feedback, chatbots are equipped to navigate the intricacies of human-like

conversation.

This shift from transactional to conversational interactions fosters a sense of connection

and personalization, transforming customer engagement into a dynamic dialogue.

At the heart of effective conversational commerce lies the advancement of Natural

Language Processing (NLP) capabilities within Al-powered chatbots.

In 2024, these chatbots are adept at understanding and interpreting the nuances of

human language.

Users can communicate with chatbots in a manner that feels natural, using colloquial

language, asking follow-up questions, and even expressing emotions.

This sophisticated NLP integration ensures that interactions with chatbots mirror the
fluidity of human conversation, enhancing user satisfaction and eliminating the stilted

and robotic experiences of the past.

One of the defining features of Al-powered chatbots in 2024 is their heightened contextual

awareness and memaory.

These chatbots can remember previous interactions and maintain context throughout a
conversation. For instance, if a user inquires about product availability and later asks

about shipping options, the chatbot seamlessly retains the context of the conversation.

This continuity ensures that users do not have to repeat information, creating a more

efficient and personalized experience that mirrors the continuity of human conversations.

Dynamic Pricing Optimization

Al algorithms are becoming increasingly sophisticated in analyzing market trends,

competitor pricing strategies, and consumer behavior in real-time.

This evolution empowers e-commerce businesses to implement dynamic pricing models
that adjust in response to fluctuations in demand, supply chain dynamics, and

competitive landscapes.
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The result is optimized pricing strategies that maximize revenue while remaining agile in

dynamic market conditions.

Dynamic Pricing Optimization in 2024 is synonymous with real-time market intelligence. Al
algorithms continuously scour the digital marketplace, analyzing competitors’ pricing
strategies, monitoring supply and demand fluctuations, and considering external factors

such as economic conditions.

This real-time awareness enables e-commerce businesses to adjust prices dynamically,
ensuring they remain competitive, responsive to market changes, and positioned

strategically within the pricing spectrum.

A hallmark of Dynamic Pricing Optimization is the ability to tailor prices based on
individual customer behavior. In 2024, Al algorithms delve into the granular details of
customer interactions.

Factors such as past purchase history, frequency of visits, time spent on the platform, and

responsiveness to discounts are analyzed to determine optimal prices for individual users.

This individualized approach not only maximizes revenue by offering personalized

discounts but also fosters a sense of value and loyalty among customers.

The era of fixed pricing strategies gives way to adaptive pricing in 2024. Al algorithms
adapt pricing strategies based on various parameters, including product popularity,

inventory levels, and even external events such as sales promotions or seasonal trends.

For instance, if a product experiences a sudden surge in demand, the algorithm can

automatically adjust the price to capture the increased value.

This adaptability ensures that e-commerce businesses can optimize pricing strategies to

align with diverse scenarios and capitalize on emerging opportunities.

Dynamic Pricing Optimization extends beyond static promotions to dynamic discounts

tailored to individual users.

Al algorithms analyze user behavior, purchase histories, and response patterns to offer

personalized discounts in real-time.
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For example, a user who consistently abandons their cart may receive a targeted discount

to encourage completion of the purchase.

This dynamic approach not only enhances the chances of conversion but also ensures
that discounts are strategically deployed to users who are most likely to respond

positively.

Supply Chain Optimization
Al's impact on e-commerce extends beyond customer-facing applications to the very

foundations of supply chain management.

Al-driven analytics predict demand patterns, optimize inventory levels, and streamline
logistics, contributing to more efficient and cost-effective supply chain operations. This
results in faster order fulfillment, reduced operational costs, and an overall improvement

in the agility of e-commerce businesses.

Supply Chain Optimization is empowered by predictive analytics that transforms data into
actionable insights. Al algorithms analyze historical data, market trends, and even external

factors such as weather patterns or social trends to predict future demand accurately.

In 2024, e-commerce businesses leverage these insights to anticipate fluctuations in
demand, plan inventory levels accordingly, and ensure that products are available when
and where customers need them. This proactive approach minimizes stockouts, reduces

excess inventory, and enhances overall supply chain efficiency.

Royex Technologies is a leading e-commerce development company in Dubai. If you
plan to design/redesign your website or launch an e-commerce platform, our 24*7
technical teams will give you design and development support. Let Royex's web
development team help develop your e-commerce store to drive more qualified visitors

to your site and convert those visitors into leads and sales.
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MOBILE APPS

Mobile app development, guides, cost breakdowns
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As we step into 2024, the demand for innovative and functional mobile
applications is higher than ever. In 2024, there will be a variety of mobile

apps that offer great potential for businesses and developers alike.

e
o~
——

Fromm e-commerce to social mediq, there are a plethora of mobile apps
that can be developed to increase profits and help businesses reach their

goals.

In the first article, we will list seven profitable mobile apps that you can

develop in 2024.

v

Business Intelligence (BI) plays a pivotal role in mobile app development
by providing valuable insights and data-driven decision-making
capabilities. In the rapidly evolving world of mobile applications,
businesses are leveraging Bl tools and strategies to enhance their
development processes, optimize user experiences, and drive overall

Success.

This integration of Bl in mobile app development not only helps developers

create more effective applications but also enables businesses to stay

competitive in an ever-expanding market. We cover this in detail in our

second article.

In the third article, we stress on the importance of mobile first design.

7 AN



MOBILE APPS 1

31
1 PROFITABLE MOBILE APPS T0
DEVELOP IN 2024

In this article, we will discuss seven of
the most profitable mobile apps that
could be developed in 2024.

4

IMPORTANCE OF MOBILE FIRST
DESIGN

Mobile-first design attempts to improve
user experiences by first starting the
design process with mobile devices in
mind, with the smaller screens
frequently being prioritized.

37
BUSINESS  INTELLIGENGE IN
MOBILE APP DEVELOPMENT

In this article, we will share some key
advantages & aspects of business
intelligence in mobile app development.
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1 PROFITABLE MOBILE APPS TO DEVELOP IN 2024

7 Profitable Mobile

Apps To Develop
in2024

The mobile app development landscape is dynamic, constantly evolving with technological

advancements and shifting consumer preferences. As technology advances, so does the

mobile app industry.

As we step into 2024, the demand for innovative and functional mobile applications is higher

than ever. In 2024, there will be a variety of mobile apps that offer great potential for

businesses and developers alike. From e-commerce to social media, there are a plethora of

mobile apps that can be developed to increase profits and help businesses reach their goals.

In this article, we will discuss seven of the most
profitable mobile apps that could be developed in
2024.

By the end, you should have a better understanding
of the potential of mobile apps in 2024 and which

ones to consider developing.

As we step into 2024,
the demand for
innovative and

functional mobhile
applications is higher
than ever

b b
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Mobile App Development Trend in Numbers

Here are some facts and figures about the mobile app industry:

e The global mobile app market is projected to attain $756 Billion by 2027 at a CAGR of
8.58.

e On average, smartphone users spend around 4-5 hours a day using mobile apps.

e By 2025, revenue from mobile apps is expected to increase across most segments
and reach a total of around $613 billion.

e Atypical smartphone user accesses around 9-10 apps daily and 30 apps monthly.

e Mobile applications account for 85% of the total time spent on smartphones by users.

e Mobile app usage is expected to grow at a CAGR of 20% between 2021-2024, reaching
352.9 billion app downloads by 2024

The booming mobile app industry is seeing a surge in demand, driven by the production of

featured smartphones and a growing number of app users.

Consumers are seeking out apps that offer innovative features and cater to their needs,
resulting in a broadened market for user-centric applications. This is causing startups, small
businesses, SMEs, and enterprises to make substantial investments in mobile app

development to better serve their customers.

The demand is clear, and this underscores the significance of identifying and teaming up
with a reputable mobile app development company in Dubai like Royex Technology, to

ensure the creation of a high-performing, user-friendly app.

E-Commerce Shopping App

The e-commerce shopping app industry is predicted to experience significant growth in the
coming years, with the Global E-Commerce Market projected to reach USD 7.67 trillion by
2024, and the number of mobile users shopping via apps projected to grow by more than
56%.

This growth can be attributed to increased internet penetration, improved logistics, and a

wide range of payment options.
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Additionally, the increased use of mobile devices and the prevalence of social media has

enabled more people to access and make purchases through e-commerce shopping

apps.

Al, AR/VR, and blockchain technologies are expected to be incorporated into these apps,
providing customers with personalized recommendations, a more immersive and

interactive shopping experience, and secure financial transactions.

Companies in this industry will need to remain agile and continually innovate to stay

ahead of the competition.

Grocery Delivery Apps

Grocery delivery apps are becoming increasingly popular as technology advances and

more people are looking for ways to save time and money.

In 2024, it is expected that grocery delivery apps will be even more popular, with more
people embracing the convenience, speed, and cost savings of having groceries delivered

right to their door.

According to a survey by Statista, the revenue from grocery delivery apps is predicted to
reach $68.3 billion by 2024. This is a significant increase from the $22.6 billion reported in
2019.

Moreover, the number of grocery delivery app users is projected to grow from 1.54 billion in
2020 to 2.13 billion by 2024. This shows that more and more people are turning to grocery

delivery apps to save time and money on their shopping trips.

Furthermore, the increasing popularity of grocery delivery apps is also expected to lead to

a rise in demand for delivery drivers and revenues.

This is because the demand for immediate delivery is growing, as people increasingly look

to have groceries delivered to their door as soon as possible.
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Food Delivery App

Food delivery apps have become increasingly popular in the last decade, and it is
projected that this trend will continue into 2024. By 2024, the global food delivery market is
projected to reach $196.4 billion.

This is mainly driven by the increasing number of people using delivery apps, the growth of
online food ordering, and the trend towards more convenient and cost-effective food

delivery services.

In particular, the development of mobile apps has had a major impact on the food

delivery industry.

Mobile apps provide an easy and convenient way for customers to order their food and

restaurants to keep track of orders.

Moreover, with the introduction of new features such as real-time order tracking and
payment processing, customers can now experience a more seamless and efficient

delivery service.

Overall, the food delivery industry is set for a major transformation by 2024, and the

development of mobile and Al-based technologies will be a key driver of this growth.

However, for optimal results, it is best to partner with a mobile app development company

like Royex that can keep up with evolving market trends and provide the ideal solution.

Fithness App

In 2024, fitness apps are expected to be a highly profitable business due to the increasing

popularity of remote workouts and the increasing use of technology to monitor fitness.

According to a survey conducted by Statista, the global fithess app market was valued at
$8.8 billion in 2020 and is expected to reach a value of $15.5 billion by 2024. This growth is
largely driven by the increasing demand for fitness-tracking applications and virtual

training programs.

34 g Online Magazine - Mobile Apps & E-Commerce : Issue 34, January 2024 roYeX


https://www.royex.ae/

MOBILE APPS

With many individuals now having to adjust to a new normal of remote workouts, fitness
apps are becoming an increasingly popular way of tracking and managing one’s fitness

goals.

Furthermore, fitness apps are becoming increasingly user-friendly and accessible,
allowing users to track their fitness progress on the go through their smartphones. This
increasing user base is expected to drive the growth of the fithess app market in 2024,

making it a highly profitable business.

Video Streaming Apps

Video streaming apps have become increasingly popular in recent years and are

projected to become even more profitable by 2024.

According to a market report, the video streaming market is expected to reach $124.57
billion by 2024, growing at a CAGR of 19.1% from 2019 to 2024. This growth is largely
attributed to the rapid adoption of advanced technologies, such as 5G, Al, and IoT, by

streaming services.

Additionally, the growing demand for on-demand streaming services, such as Netflix and
Hulu, is driving the market. Moreover, the rising demand for high-quality content, better
user experience, and personalized recommendations is also expected to fuel the growth of

the market.

Furthermore, the increasing prevalence of smartphones and tablets is expected to drive
the growth of video-streaming apps in the coming years. As such, video streaming apps

are expected to be a profitable business in 2024.
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Generative Al Apps

Generative Al Apps are becoming increasingly profitable in 2024 due to their ability to
create more efficient products and services for businesses. Generative Al Apps are able to
automatically generate solutions to problems, thus reducing the cost and time spent on

manual processes.

For example, Al-based Apps can generate millions of possible solutions to a problem in

minutes, which would take a human worker hours or even days to do.

Additionally, Al Apps can be trained on a variety of data sets, allowing them to generate

accurate results and predictions, as well as providing personalized customer experiences.

According to a survey by Accenture, 73% of businesses across all industries believe that Al
will create more jobs than it destroys. In addition, it is estimated that Al will add $13 trillion

to the global economy by 2030.

This shows that Generative Al Apps are becoming an increasingly profitable business in

2024, and will continue to provide businesses with high-quality solutions and services.

Online Real-Estate Buying and Selling App

Online real estate buying and selling apps are set to become increasingly profitable in

2024 as the industry continues to shift towards digital and mobile transactions.

The current trend towards remote working has seen a surge in demand for online real
estate services, with a corresponding increase in revenues. According to research, online

real estate services are set to reach an estimated $254 billion by 2024.

This trend is being driven by an increasing number of people looking to purchase homes

and properties online, in addition to the rise of online real estate investment opportunities.

The increasing use of artificial intelligence and machine learning technologies by real

estate companies is also expected to contribute to the profitability of these apps in 2024.

Furthermore, consumers are increasingly turning to apps for advice on mortgage rates,
property taxes, and other related issues. The increased level of trust in online real estate

services is expected to further fuel the growth of this sector in 2024.
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BUSINESS INTELLIGENGE IN MOBILE APP DEVELOPMENT

Business Intelligence

in Mobile App
Development
0 eX.

™0

Jechnologies -

It is a set of tools, structures, and techniques to help organizations make better decisions. A
company can use business intelligence to improve its mobile app development by ensuring
they use the correct metrics for success. They can also use it to get feedback from the
customers on what they need from the company to have a better experience with their

product or service.

Business Intelligence in mobile app development refers to what users want, where they want it

& when they want it.

Mobile business intelligence provides a more

sophisticated & individualized experience every day. Bl in mobile app
development allows

developers to analyze
user hehavior and

In mobile app development, business intelligence can

be used in two major ways- either the data can be to

management, then used to improve the app’s preferences, create
administration and user experience, or the data is personalized experiences,
collected and processed by the mobile apps and optimize app

performance o b |

themselves and then used in real-time to adapt and

customize the overall user experience.
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A  common example of mobile app-business
intelligence is— a news app that automatically turns off
notifications when the wuser is using a laptop or
activates a vibration mood while reading important
news. Also, a sports app that shows live football scores
on your mobile home screen. With the advancement of

business intelligence software, these are now a reality.

As business intelligence plays an integral role in smart
decision-making on behalf of a company, product, or
service, Bl is now being adopted by more & more
organizations to cope with this growth as well as the
competitive world. In this article, we will share some key
advantages & aspects of business intelligence in

mobile app development.

What Is Business Intelligence In
Mobile App Development?

Mobile business intelligence offers the ability to analyze
Bl-related data on mobile devices, which supply
dependable & reliable information at the right time to
the right people. MBI software equips users with vital
information and content, regardless of location and
time. Optimizing traditional Bl metrics, data & reports
helps to showcase business reports, KPIs & different
kinds of alerts & notifications. MBI offers an extra benefit
to users by allowing them to make knowledgeable
decisions in real time. Investopedia says, “Business
intelligence (BI) refers to the procedural and technical
infrastructure that collects, stores, and analyzes the

data produced by a company’s activities.”

Did You Know?

Bl also plays a critical role
in app security,
monitoring user activity
and identifying potential
threats to prevent data
breaches.

Companies that leverage
Bl tools and analytics in
mobile app development
can make data-driven
decisions that lead to
improved user
experiences, increased
revenue, and greater
competitiveness in the
market.

Business intelligence (BI)
leverages data analytics
and other technologies to
help businesses make
informed decisions
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Due to the immense amount of smartphone users, there is tremendous pressure on enterprises

to provide quick decision-making apps.

As mobile apps are a great way to gather data from customers on the go, businesses need to
analyse this data and use it wisely. With the introduction of mobile apps, companies are able

to collect data on how their products are being used and react accordingly.

This way they are able to provide a better customer experience, increase revenue and
decrease costs. To stay even with the competitors, businesses are swiftly adapting MBI to

empower the workforce, suppliers, vendors & customers.

Benefits of Business Intelligence in Mobile App Development

Seamless Data Access

For decision-making, gathering different sorts of data is mandatory. It helps to analyze
different workflows that further help to make smart decisions through the mobile app. Bl is a
system that provides access to all kinds of data in one place. It also helps to build dashboards

and reports.

It gives app developers a way to quickly see how their app is doing and what needs
improvement. Mobile app integrated with Bl software helps organizations review any kind of
data analytics at any time. Hence it effects positively on the daily operations & output of your

business. Also, enable companies to reach a goal in less amount of time.

Increase Productivity

As Bl helps to access a wide range of analytics, so eventually, it enhances productivity as well
as profitability. Using Bl structure you can easily guarantee client satisfaction regularly. Also,
businesses can get to review real-time data & make the decision-making processes easy in

less time which ultimately results in enhanced productivity.

With an integrated business intelligence system, your app can understand the user in a more
comprehensive manner and adapt its functioning and processes that suit that user’s unique
demands and needs. Besides, companies will be able to offer better service, and discounts in a

lesser time.
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Smart Decision Making

This is the ultimate reason why companies should leverage Bl for mobile applications. Every
company wants to make better decisions. This is why Bl is so important. It can help you with
data-driven decision-making, which is a crucial part of mobile app development. It also
provides more accurate reporting and maintains a healthy customer relationship. With the
help of BI, you will be able to take the right decisions for your business and make it more
successful. For example, if you acknowledge that most of your app users are now looking for a
specific brand of clothing, you can instantly take advantage of this and stock up on that

specific product for on-time delivery.

Excellent Customer Satisfaction

Client satisfaction is the ultimate concern for all types of businesses. And with the help of MBI,
you can guarantee almost 100 % customer satisfaction regularly. When you have a huge grab
on a wide range of data & analytics, it becomes easier as a team to make a certain business
decision. That eventually leads to stunning customer satisfaction towards your clients. This can
be possible with an integrated Bl system for your mobile applications. Hence, your customer

becomes loyal when they get all their needs without delay and with the desired quality.

Boost Revenue

An increment in income & profit is the actual outcome of any smart & wise decision.
Implementing a proper mobile business intelligence structure will help you to manage your
analytics & resource in the best way and make your customer to invest more time & cash in
your mobile application, which ultimately results in increased revenue. A fully satisfied client is
the biggest asset and everything for your company, including improved profitability and

revenue.

For any kind of query about mobile application development in Dubai, connect with us with

your specific requirements.

Royex Technologies has been in the business since 2013 and has competent team members

who have been developing projects for more than 300 clients worldwide.
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IMPORTANCE OF MOBILE FIRST DESIGN

A major component of effective product design is a mobile-first design. Designers may focus
on the essential functionalities of their product by designing for the smaller displays first and
then working their way up. For example, you may determine the most critical UX components
of your product by focusing on the core of your product and removing the rest. Then, when you
start designing for larger displays, you may add more components to compliment the product

or service's primary functionalities.

Today, 2 billion individuals solely use their smartphones to access the internet. That
percentage is anticipated to rise to 72.5 percent by 2025.

This indicates that designing for mobile is crucial for

Mobile-first design
users to have a satisfying experience. This is evident attempts to improve user
in Dubai where there are many Mobile app experiences hy first
development agency in Dubai and we are at the starting the design
forefront of it. Let's understand why a mobile-first process with mobile
approach is so important. devices in mind, with the

smaller screens frequently

being prioritized
7
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What is mobile-first design?

Mobile-first design attempts to improve user experiences by first starting the design process
with mobile devices in mind, with the smaller screens frequently being prioritized. This
mobile-first method is based on the notion of progressive progression, which states that
when a designer prototypes or sketches a website layout, they start with how it would

appear on a mobile device screen and work their way up to larger displays afterward.

UX designers must prioritize the most critical parts of their product due to the limited screen
size on a small mobile screen. Designers may now provide the right user experience to the

right device using this approach.

Designing for different devices gets easier once the mobile design challenge is understood.
The simplest designs will just contain the most necessary elements, so you'll have developed

the core of your UX straight immediately.

Starting with smaller displays imposes constraints such as bandwidth, screen resolution,
and restricted or no multitasking features, requiring designers to concentrate on building a
lean product with important functions emphasized. However, designers may take

advantage of the platform's unique characteristics when expanding to a tablet or PC.

You may expand the functionality with more pieces and functions on bigger devices as
screen size becomes available. The antithesis of gentle degradation is progressive
progression, which starts with a bigger screen and works backward to the smallest. In this
thinking style, a designer integrates all of a product's complexity from the beginning and

then takes them away later for smaller devices.

So, why mobile-first?

As previously stated, mobile internet usage has surpassed desktop usage. In 2025, 72.5
percent of individuals will only use their phones to access the internet, demonstrating the
significance of having a great mobile user experience. Customers are also more inclined to
shop and return to businesses with mobile-friendly websites.Another advantage of focusing
on mobile-first design is that Google favors mobile-friendly websites in its algorithm. So
while organic traffic from search engines is important for most businesses’ success, paying

attention to Google's algorithm'’s preferences is in your product's discoverability best interest.
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In addition, starting in 2012, smartphone sales overtook personal computer sales.
Smartphones are being purchased faster than desktop computers, and consumers are
spending more time on the internet from their mobile devices, driving up demand for

simplified mobile user experiences.

Finally, corporations now spend more money on smartphone advertising than television,
which is another argument for mobile-first design. Companies are expected to market
items via smartphones rather than television advertisements, found in a 2019 projection.
The most popular approach to contact customers is through social media sponsored

advertisements featuring engaging visuals.

Role of content in a mobile-first approach

It's important to remember that content is king when designing for mobile-first. Using a
content-first approach, designers should provide their consumers with only the
information they require. Anything else might obstruct and detract from the mobile
experience.

Mobile-first design includes limitations such as screen size and bandwidth, leading to poor
prioritization by designers. These strict constraints drive designers to eliminate any
unnecessary components to concentrate on the fundamentals. However, just because an
element isn't required doesnt mean it isn't useful; it indicates that it isn't required for
mobile design.

Many components are typically eliminated from mobile designs yet remain in the desktop
version. This is because the material is contextually dependent. In addition, a mobile user's
requirements are generally different from those of a desktop user.

Mobile sites, for example, are more likely to feature collapsible menus and widgets,
whereas desktop sites have more whitespace and better quality visual components, such
as higher-resolution images. In addition, on desktop websites, full-size imagery, such as
advertising and promotional material, is used. Still, on mobile devices, full-size imagery is

stripped, or in some cases, totally deleted.

Additionally, on a desktop, a user may be searching for more in-depth information or extra
functionality that would be inappropriate in a mobile-first design. Extensive and granular
spreadsheets, for example, are generally accessed through desktops, whereas mobile

designs tend to be less detailed in their database presentation.
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Principles of mobile-first design - Adding unique product display information provides
transparency between vendors & customers.

Make sure, when customers visit your e-store they get clear 3D visuals of every product,
detailed product information, precise shipping method & cost. While we are talking about
detailed product information that means: It's critical to remember the following design

concepts while developing for mobile-first:

Users are at the core of the design - Your design must assist users in swiftly and efficiently
solving an issue or completing a job. Keep in mind that your design must be comfortable
for them while you create your user flows. As you identify a user's pain issues, consider the
probable interactions between them and your app. Examine your competitors’ mobile
websites to see what mobile-friendly choices they don't provide and incorporate those

into your design.

Visual content hierarchy - Your material should be brief and to the point. It's critical to
focus on giving the consumer exactly what they want while avoiding unnecessary fluff. The
visual hierarchy of your content should explain the order of significance to the viewer and

clarify which components are most significant and secondary.

Keep your titles at the top of the page, with a content sample above the fold. This allows
visitors to comprehend and view the material quickly. The scannability of your page is also

improved by breaking up lengthy text into several one-sentence chunks.

Maintain simplicity - A basic mobile design is an excellent approach to increasing
information clarity while also focusing on the most important material. As a result, only

include items on your mobile site that you require to prevent distracting visitors.

The following are some basic ways to keep it simple:
e  Getting rid of some of the links in your navigation menu
e Using the fewest number of pages necessary.
e At most, there should be two columns of content.
e  Make sure your font isn't too tiny for mobile.
e To make the layout less crowded and more readable, use white space.

° Clear, bold, and consistent CTAs

Having a clear, bold, and consistent CTA makes it easier for users to find them. Failure to

do so may result in the loss of important leads and a reduction in conversions.
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MOBILE APPS

Clear, bold, and consistent CTAs
Having a clear, bold, and consistent CTA makes it easier for users to find them. Failure to
do so may result in the loss of important leads and a reduction in conversions. As a result,

make sure your CTAs are eye-catching and difficult to overlook.

Site loading speed - When consumers have a bad experience with a website, 79% of
shoppers are less inclined to buy from that website again. As a result, the performance of
your mobile site, especially the splash screen, is critical. It should not take more than three
seconds to load, as people will abandon the site if it takes longer fully.

This is why removing all superfluous components from mobile-first elements works to your
advantage.

Compressing your pictures to reduce file size while preserving quality is one way to
enhance load speed. The use of “lazy loading” aids in loading website items in a sequential
manner rather than all at once. Finally, make the transition to the encrypted HTTPS

protocol, which is quicker, more secure, and can help with SEO.

The design process in the mobile-first approach

e Organize your content

e  Prioritize content hierarchy

e  Start with the smallest breakpoints
e Remove hovers

e Remove large images, and

° Test on a real device

Royex Technologies- the leading mobile application development company in Dubai can
help you to structure a variety of websites & mobile apps at the most affordable price. If
you have detailed requirements for your apps, will give you the exact idea about the app’s
cost. You can contact us for more information to make an iOS and Android mobile
application.
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ABOUT-US

We Are Cost Effective

At present we have five offices, our office for Sales & Support is in
Dubai and Qatar, and two other offices in India and Bangladesh
that oversee design and development. We employ over 50 people
across these three locations.

By maintaining the minimum number of employees in Dubai, we
are keeping our cost and price lower than other companies. Even
so, because our support team is in Dubai, our customers can enjoy
face to face meetings and explain their vision clearly. This is how we
provide great service with a minimum cost.

Moreover, our online support system can provide our clients with
trackable support. To further streamline our customer support and
client comfort we provide our clients with warranty against bugs
and errors.

Who Are We

Royex Technologies is a website
and mobile app development
company in Dubai that provides
mobile app, web and design
solutions for small, medium and
large-scale companies. We have
developed and  successfully
delivered more than 300 projects
to date for our clients in Dubai,
UAE and other Middle East
countries.

We Are in Four Countries with Five Offices

UAE QA IND

Office #3203, 32nd
Floor, Citadel Tower,

Marasi Dr, Business
Bay, Dubai - UAE

110/8 B.T Road
Kolkata - 700108,
West Bengal, India

Level 14,
Commercial Bank
Plaza, West Bay,
Doha, Qatar

House No: b1, Road
No: 09, Mohakhali

BD

Paira (3rd Floor),
House No: 113, Road

DOHS, Dhaka, No: 10, O. R.

Bangladesh. Nizam Road R/A,
Chattogram,
Bangladesh
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CLICK HERE TO
DOWNLOAD OUR COMPANY BROCHURE

ADDRESS TEL/ MOB E-MAIL

info@royex.net

Office #3203, 32nd Floor, +971 566027916
Citadel Tower, Marasi Dr,
Business Bay, Dubai - UAE
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